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Reflection Exercise: Why Did You Start This Journey?

What inspired you to become a photographer in the first place?
Write down the moments, experiences, or people that influenced you.

______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________

What excites you most? Capturing moments, telling stories or creating art?
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________

Why do you want to turn photography into a business?
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________

WORKBOOK

UNDERSTANDING YOUR WHY



To uncover your deeper motivation, use this layered exercise. 
Start with your first answer, then keep asking “why” until you reach the core.

What’s your initial “why”? Write it here:
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________

Ask yourself “why” again. What’s the next layer of meaning?
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________

Dig even deeper: Keep going until you reach your core purpose:
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
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DIGGING DEEPER WITH THE “WHY”
METHOD
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Based on your reflections, create a statement that clearly defines your “why.” 
This should be personal, meaningful, and something that motivates you every day.

My Why Statement:
"I want to [insert core motivation] because [reason that drives you]."

______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________

PUTTING YOUR WHY INTO WORDS

How will knowing your why help you make decisions in your photography business?
______________________________________________________________
______________________________________________________________
______________________________________________________________

What challenges do you anticipate, and how can your why help you overcome them?
______________________________________________________________
______________________________________________________________
______________________________________________________________

Visualize your success. What does your business look like when you are driven by your
purpose?

______________________________________________________________
______________________________________________________________
______________________________________________________________

REFLECT AND VISUALISE



WORKBOOK

Choosing a niche can be the key to standing out, attracting your dream clients, and building
confidence in your craft. This workbook will guide you step-by-step to uncover the niche that

best suits you. Take your time and have fun exploring your options!

FINDING YOUR NICHE

Let’s start by looking at the possibilities. Below are some common photography niches. Tick
the ones that excite you or spark curiosity. Feel free to add any others you can think of.

EXPLORING PHOTOGRAPHY NICHES

Weddings
Branding/Commercial
Portraits
Events
Lifestyle/Travel
Fashion
Newborn/Babies
Food Photography
Fine Art/Creative
Other: ____________________
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WHAT EXCITES YOU? (YOUR PASSION)

What types of photography light you up and make you feel excited to shoot?
Think about the shoots you’ve done (even if it was just for fun) that left you feeling fulfilled.

______________________________________________________________
______________________________________________________________
______________________________________________________________

What do you find yourself naturally drawn to when looking at other photographers’ work?
______________________________________________________________
______________________________________________________________
______________________________________________________________

If you could get paid to do any type of photography every day, what would it be?
______________________________________________________________
______________________________________________________________
______________________________________________________________
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WHERE DO YOUR STRENGTHS LIE?

What are you naturally good at when it comes to photography?
E.g., Do you have an eye for detail, strong composition skills, or the ability to capture 

candid emotions?
______________________________________________________________
______________________________________________________________
______________________________________________________________

What do people often compliment you on when they see your photos?
______________________________________________________________
______________________________________________________________
______________________________________________________________

What technical aspects of photography do you feel most confident about (e.g., lighting,
posing, editing)?

______________________________________________________________
______________________________________________________________
______________________________________________________________
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UNDERSTANDING MARKET DEMAND

What types of photography services are in demand in your area or online?
Think about weddings, branding shoots, family portraits, or emerging trends.
______________________________________________________________
______________________________________________________________
______________________________________________________________

Are there local businesses, events, or industries you could target?
______________________________________________________________
______________________________________________________________
______________________________________________________________

Have you noticed any gaps in the market where you could offer something unique or
specialised?

______________________________________________________________
______________________________________________________________
______________________________________________________________

Are there successful photographers in your potential niche you could learn from or be 
inspired by?

______________________________________________________________
______________________________________________________________
______________________________________________________________
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FINDING YOUR SWEET SPOT

Using these insights, consider the balance between your passion, strengths, and market
demand. This overlap is your “sweet spot.”

What niche seems to hit all three areas?
______________________________________________________________
______________________________________________________________
______________________________________________________________

REFINING YOUR NICHE

Is your chosen niche too broad (e.g., “portraits”)? If so, consider narrowing it down (e.g.,
“family portraits” or “personal branding”).

Refined niche option:
______________________________________________________________
______________________________________________________________
______________________________________________________________

How can you differentiate yourself within this niche?
Think about your unique style, approach, or the experience you offer.

______________________________________________________________
______________________________________________________________
______________________________________________________________



What Does It Really Cost to Run Your Business?

Before you price your services, you need to understand your outgoings. 
Think beyond gear — what about petrol, your time, subscriptions, training, website costs?

Use the space below to calculate what you must earn monthly to cover all your costs. Then
add your desired profit to find your ideal income goal.

Total Monthly Costs: £_________  
Desired Monthly Profit: £_________  

= Minimum Monthly Income Goal: £_________
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PRICING WITH CONFIDENCE

Expense Category Monthly / Annual Cost

Gear & Equipment

Editing Software

Website & Hosting

CRM Tools (e.g. Dubsado)

Insurance

Props / Backdrops

Travel / Petrol

Training / Courses

Admin Time (hourly rate)

Other



Clients book people — not just services. What makes your offer stand out?

What do clients love about working with you?
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________

What sets your style or approach apart?
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________

What are 3 reasons someone should book YOU?
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
______________________________________________________________
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YOUR VALUE BEYOND THE PRICE TAG
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Offer flexible options while guiding clients toward your best-value offer.
Think about: what problem does each solve? What transformation does it offer?

BUILD YOUR PRICING STRUCTURE

BASIC STANDARD PREMIUM

e.g. 30-min session, 5
digital images

e.g. 1-hour shoot, 15
images + extras

e.g. Full session, prints,
album etc.



Complete the following sentence...

My [type of session] is £[price] and includes [details].

My __________________________ is £ _____ and includes
_________________________________________________
_________________________________________________

Practise this until it rolls off the tongue confidently.
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SPEAK YOUR WORTH

Say it in the mirror! Say it to a friend!



✔️ CHOOSE YOUR PLATFORM

WORKBOOK

SOCIAL MEDIA

Platform Relevance to Your Brand Notes / Plan of Action

Instagram High / Medium / Low

Facebook High / Medium / Low

TikTok High / Medium / Low

Pinterest High / Medium / Low

LinkedIn High / Medium / Low

Other High / Medium / Low



Your Freebie Offer
What could you offer as a free download to encourage signups?

Tip: Think checklist, guide, preset, or template
 _________________________________________________________
_________________________________________________________
_________________________________________________________
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BUILD YOUR EMAIL LIST

Week Topic or Theme Goal (Engage / Educate / Promote)

1

2

3



Who are 3 people in your circle you could reach out to this week?
_______________________________________________
_______________________________________________
_______________________________________________

What could you offer to start the conversation?
 e.g. a shoutout, referral swap, freebie, tip

_______________________________________________
_______________________________________________
_______________________________________________

How do I want people to feel after working with me?
_______________________________________________
_______________________________________________
_______________________________________________
_______________________________________________
_______________________________________________
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BUILD RELATIONSHIPS


